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Where Wedve Been

u The Farmers Branch Comprehensive Plan was adopted in
1989

u West Side Plan was adopted in 2003
u Central Plan was adopted in 2012
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Project Timeline
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Vision
oOEastside wil/ be a D
identity, based on a diverse mixture of
uses that creates opportunities to live,

work, do business, and participate in
leisure activities for people already

connected to the District and those who
have yet to discove




Involvement

1. East Side Advisory Committee
2. Benchmark Tour

3. Stakeholder Interviews

4. Walkshop

5. Community Open House

6. Workshop




Plan Framework

u Goals, Policies, Actions, Benchmarks

1. Character and Identity

2. Economic Vitality

3. Form and Land Use

4. Shared Spaces

5. Mobility and Connectivity

Success Indicator(s)
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Character and Identity

Arts, Culture, Learning, Design

Image of an innovation and makégrpe culture

Makers Movement¥
do-it-yourself, craft, and >
technological exploratioitype
mindset

Innovation

economic, physical, and networking ass




Goal 1 0 To be a vibrant destination with
a unigue character and identity

1. Policy: Proactively create a District Brand that
builds upon the existing maker and innovation
dynamics.

U Action: Identify a Branding Strategy which
Includes a new name for the District, logos,
theming, colors, and iconic images that
represent Eastside.
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